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Traffic Information

Content products?



Traffic Information
Company 
Introduction

Direct

[Inflow]

18~ 24 25~ 34 35~ 44

[Age]

INVEN

[Mainly used game 

webzine community]

71%

29%

[Male and female gender ratio]

Usage
Ranking

10’s 20’s 30’s 40’s

1 INVEN INVEN INVEN INVEN

2
D 

Webzine
D 

Webzine
D 

Webzine
R 

Webzine

[Most frequently used game webzines 

communities by age group]

[Reference] Similarweb, MezzoMedia mobile report

The overwhelmingly popular gaming media that all ages visit
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Content products?
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Based on credibility and expertise,

we conduct content marketing at key points

I N V E N

Content

Brand

Content

Product

Planning

Content

Product

In addition to writing a Preview,

expose brands on major INVEN pages

Create Planned contents tailored to the game life 

cycle and upload to external channels

Create a sense of trend through content within INVEN Provide step-by-step information and strategy articles

Content products?Traffic Information
Company 
Introduction
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Brand Content Products
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Product Introduction

Product Composition

Partnership Cost

Partnership Process

Q&A

Brand 
Content
Product 

Introduction
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Product Introduction

Experience-based gameplay Preview by expert journalists tailored to the marketing focus period

Brand marketing of the game by being exposed on the high-profile INVEN main page and all INVEN articles

Brand content products?

Product Composition Partnership Cost

Gameplay Preview

High-quality preview through game play by professional 

journalists 

Custom Marketing Focus Period

Content Branding

In conjunction with important marketing periods such as game 

launches and large-scale updates

Exposure on the INVEN main page and in all articles on INVEN

Partnership Process Q&ABrand Content 
Products
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Brand marketing that creates a sense of trend 

Brand
Content

Online
Advertisements

※ Online Advertisements is a separate product.

Brand content and online advertising have a mutually complementary relationship,

which creates a sense of trend and enables large-scale branding among users.

Product Introduction Product Composition Partnership Cost Partnership Process Q&ABrand Content 
Products
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Brand Content Products Package

Preview Article (Content)

Special Page Headline Hot Issue

INVEN main 
4 Articles 

1 high-profile Preview
on INVEN Main

Package

Included

Video Production Spotlight

Product CompositionProduct Introduction Partnership Cost Partnership Process Q&ABrand Content 
Products
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Preview Article (Content)
Create reviews based on gameplay by professional journalists

Product CompositionProduct Introduction Partnership Cost Partnership Process Q&ABrand Content 
Products

Example (The First Berserker: Khazan / Black Myth: Wukong) 

https://www.inven.co.kr/webzine/news/?news=299768&sw=%EC%B2%B4%ED%97%98%EA%B8%B0&site=webzine
https://www.inven.co.kr/webzine/news/?news=298366&sw=%EC%98%A4%EA%B3%B5&site=webzine
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Video Production
Production of INVEN Preview video based on gameplay

Can be added in INVEN Preview article

Product CompositionProduct Introduction Partnership Cost Partnership Process Q&ABrand Content 
Products

Example (The First Berserker: Khazan / Black Myth: Wukong) 

https://www.youtube.com/watch?v=3znJuvkI0_s
https://www.youtube.com/watch?v=jLiABOwgnEk&t=521s
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Spotlight

Example

Exposure through the spotlight area at the bottom of all INVEN articles

Inducing content inflow through continuous branding to genuine gamers

Product CompositionProduct Introduction Partnership Cost Partnership Process Q&ABrand Content 
Products
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Brand Content Products Details

Special Page

(1 week)

Hot issue headlines

(1 week)

Included

Creating a sense of trend through exposure on INVEN hot issue headlines and special pages

Product CompositionProduct Introduction Partnership Cost Partnership Process Q&ABrand Content 
Products
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Brand Content Products Cost

20 Million Won Package (KRW) 30 Million Won 
Full Package (KRW)

Option 1 Option 2

Play Preview
Article

O

(1)

O

(1)

O

(1)

Play Preview
Video content X

O

(1)

O

(1)

Spotlight
O

(1 week)
X

O

(1 week)

Special Page
O

(1 week)

O

(1 week)

O

(1 week)

Hot Issue 
Headlines

O

(1 week)

O

(1 week)

O

(1 week)

Product CompositionProduct Introduction Partnership Cost Partnership Process Q&APartnership CostBrand Content 
Products



Contact

Consultation

Agreement

Business

Draft and stamp the contract based on the confirmation of the partnership

Proceed with creating and publishing brand contents according to the schedule

Discuss partnership details, schedule, and costs

Please send an email to Biz@INVEN.co.kr with the game name, package type, and the desired 
direction of partnership.

Partnership Process

15

Partnership ProcessProduct CompositionProduct Introduction Partnership Cost Q&APartnership CostBrand Content 
Products

mailto:biz@inven.co.kr
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What is the difference between Brand Content and Planning Content?
Brand Contents is a focused product that provides one Preview and multiple exposure areas.

Planning Contents is a continuous product consisting of 30 new packages-3 months and 20 extended packages-3 months.

For Brand Contents, is it only possible for new games scheduled for launch?
For already existing live games, it can be done in accordance with the large-scale updates.

*However, depending on the direction in which you wish to proceed, early discussion may be required.

Is it possible to change the options within the configured package of Brand Contents?
Although it is difficult to change the options of the package itself, it is possible to discuss the additional content.

What are the requirements for proceeding with Brand Content?
We need at least 4 press releases, a pre-release build, or if not possible, some detailed information about the game.

*For more detailed information, please contact us at Biz@INVEN.co.kr.

Q&A – Brand Contents

Q&APartnership ProcessProduct CompositionProduct Introduction Partnership CostPartnership CostBrand Content 
Products

mailto:Biz@inven.co.kr
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About Product

Product Features

Planning 
Content
Product 

Introduction

Planning Content 
Products Overview
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Game launch and Marketing focus required during the period 

‘s unique customized Planning Content Products*

*Content Products are Planning products in the form of articles that provide users with strategies and information about the game.

About ProductPlanning Content
Content Overview

Product Features
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Pre-order

New Game Package (30 items total / 3 months) Extended Package (20 total / 3 months)

Marketing focus preiodGame Launch

Build anticipation Form a sense of trend Continuous exposure

Post content that builds 

anticipation before the 

game launches 

Creating a sense of 

trend with various forms 

of content suitable for 

the marketing period

Effective marketing 

through continuous 

posting of customized 

content 

About product Product Features

Various forms of contents like strategy contents and entertaining content necessary for new games regardless of community presence 

■ New Game Package : Production and delivery of content that spreads awareness and grabs users' attention at the time of game launch 
■ Extended Package : After the new package is executed, in accordance with the marketing focus period, content creation and delivery to 

prevent the loss of existing users and secure returning and new users

Customized Planning content for each game

Planning Content 
Overview
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About product Product Features

1 2 3

Gaming Expert Reporter Content Roadmap Immersing In-game 
Experience

Written by a game 

journalist with a long 

history of gaming

Present a content 

roadmap tailored to the 

game through gameplay

immersing in-game experience 

for users through

sequential/strategic content 

distribution

Strengths of INVEN Planning Content Products

Planning Content 
Overview
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Planning Content 
Products Information
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Process

Content Package

Reference

Planning 
Content
Product 

Introduction



Planning 
Content 
Information

Process
Content 

Products Package
Reference

Planning Content Products Flow

Planning Content Products Process

Sign Contract
Play Pre-launch 

Build

Planning 
Contents 
Present 

Roadmap

Launch/Live

Discuss
Resign Contract

22
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INVEN's gaming expert reporter plays pre-builds or launch builds and delivers a content roadmap tailored to the game

With this approach, we can check the content distribution plan and content list at a glance and lead the users' in-game experience

through sequential distribution

Planning Content Roadmap?

Recommend characters that 

match the user's preferences

How to reroll and start

Essential or recommended 

purchases

Patch related tips

Things to do every day when 

log in

Game system and currency

Useful tips to know

Easy way to see the ending

How to complete daily quests 

quickly

Guide for efficient purchases

Tips for winning the 

competition

Tips for improving efficiency

Preliminary work for advanced 

play

Customized training methods 

for each characters type

Main PvP introduction

Character tier ranking

Recommended deck settings

Recommended skill list

Information through other users

Building the same interest

Main event strategy

Recommended characters per patch 

Recommended support card

Ex) Mobile collectible simulation game

Pre-order Launch - 1 month 2 months 3 months

Introduce the charming 

characters

How to proceed efficiently in the 

early stages

How to reroll and start

Preview content on launch day

Process Content Package ReferencePlanning
Content 
Information
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Provide a content roadmap that can convert user A to user B through long-term contracts and enable strategic content distribution

Planning Content Roadmap?

Ex) Mobile collectible simulation game

Long-term plan after 3 months

Recommend cards for free users

Efficient purchases and methods 

through pre-existing server data

Future content that becomes the 

core for purchases

New/returning user guide

New/returning user scenario guide 

comparison

Prepare for new scenarios & chapter

What's changing with the new major patch

Other deep information related to in-game system

Analysis and methods for new characters

Character story, real-life story, and interesting 

information

Oter contents related to in-game 

system (EX: GameShow / OFF-

Event)

Interesting information about 

character stories, real-life stories, 

and etc.

Free/low 
paying users

New/returning 
users

Mid/high 
paying users

Settled user

Highly 
engaged user

Planning
Content 
Information

Process ReferenceContent Package



Guides

Customized guides such as game play, boss 

strategy, etc.

AI & Tier Ranking Content

Highly popular content using INVEN's 

resources  

Update Preview

Preview of updates that one can easily 

understand 

User/Influencer Interviews

Interviews with users or influencers who are 

hot topics in the game

Weekly/Monthly Issues
     Game news related to the game (siege 

warfare, PVP status, etc.)

25

Pre-launch Content

Create anticipation to grab attention before 

launch 

※ If you have any specific requests, we can also incorporate them.

Create contents, including those that create a sense of trend before launch, strategy, interviews with users and popular influencers, 

and update previews 

Planning Content: Package

Process Content Package ReferencePlanning
Content 
Information



26

Game Previews / Articles

Build anticipation before launch, such as previews or informational articles 

Pre-launch Content

Process ReferencePlanning
Content 
Information

Content Package

https://www.inven.co.kr/webzine/news/?news=295126&sw=%EB%82%B4%EA%B0%80%20%EA%B5%AD%EA%B0%80%EA%B6%8C%EB%A0%A5%EA%B8%89&site=webzine
https://www.inven.co.kr/webzine/news/?news=295427&sw=%ED%8A%B9%EB%AC%B4%EB%8C%80%20%EC%86%8C%EA%B0%9C%EA%B9%8C%EC%A7%80&site=webzine
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Customized guides such as game play, boss strategy, etc.

Guides

Planning
Content 
Information

Process ReferenceContent Package

Guide/Information Contents

https://www.inven.co.kr/webzine/news/?news=289745
https://www.inven.co.kr/webzine/news/?news=293407&sw=%EC%9C%A0%ED%83%84%20%EB%B0%9C%EC%82%AC%EA%B8%B0&site=thefinals
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User/Influencer Interviews

Interviews with users or influencers who are hot topics in the game

User/Influencer Interviews

Planning
Content 
Information

Process ReferenceContent Package
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Update Preview

Preview of updates that user can easily understand 

Update Preview

Planning
Content 
Information

Process ReferenceContent Package
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Game Issues

Game news related to the game (siege warfare, PVP status, etc.)

Weekly/Monthly Issues

Planning
Content 
Information

Process ReferenceContent Package
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Tier Ranking Content

Highly popular content using INVEN's resources 

Tier Ranking

Buer : INVEN's AI image creation service using 

tags [Link]

Tier Ranking : INVEN’s tier tool with customization of 

topics and items [Link]

Planning
Content 
Information

Process ReferenceContent Package

https://www.inven.co.kr/buer/
https://tr.inven.co.kr/
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Planning Content Products: 
Upload and Exposure

32

Planning content Upload and Exposure

Advertiser’s Official Channel

Portal Site Exposure

INVEN Posting Area

Planning 
Contents
Product 

Introduction
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Content

Owned Media

Earned Media Paid Media

INVEN Main

Hot Issue

︙

INVEN Posting Area

Official Cafe

Official Social 

Channels

︙

Advertiser’s
Offical Channel

Naver

Daum

︙

Portal Site (Search)

Planning Content 
Upload and Exposure

Advertiser’s official
Channel

Portal Site 
Exposure

INVEN Posting
Area

Delivery of contents suitable for the triple media (owned, paid, and earned media) strategy  

Suggestion of efficient marketing channel mix optimized for new games only from INVEN

Planning content products can be uploaded across various channels

Planning 
Content 
Upload
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The contents can be used in Owned Media such as official cafes, forums, and communities.

Official Channel Upload

Uploaded to the official Solo Leveling: Arise forum Uploaded to the official Goddess of Victory: Nikke forum

Planning Content 
Upload and Exposure

Game Developer 
Promotion Channel

Portal Site 
Exposure

INVEN Posting 
Area

Advertiser’s official
Channel

Planning 
Content 
Upload

https://game.naver.com/lounge/nikke/board?search=Y&keyword=%5BINVEN%5D&searchType=FEED_TITLE_CONTENT&order=LATEST&boardId=0&hashtag=false
https://forum.netmarble.com/slv_kr/list/31/1
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Naver SEO – Umamusume: Pretty DerbyNaver SEO – Solo Leveling: Arise 

Increase search exposure by using portal sites such as Naver and Daum

Securing Earned Media through exposure on portal sites

Portal Site Exposure (Search)

Advertiser’s official
Channel

Portal Site 
Exposure

INVEN Posting 
Area

Planning Content 
Upload and Exposure

Planning 
Content 
Exposure
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Insert Preview Content and Header

INVEN Publication Area - Preview Content & Hot Issue
■ Exclusive for new package: During the period, Hot Issue and Preview Content posting, providing one header image exposure

※ Preview content available when a pre-launch build is provided (optional) 

※ The exposure period in the Hot Issue is not guaranteed, and the images displayed are selected by us at the time of content creation.

Main Page Hot Issue

Advertiser’s official
Channel

Portal Site 
Exposure

INVEN Posting 
Area

Planning Content 
Upload and Exposure

Planning 
Content 
Exposure
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Article List Forum Tab

Upload INVEN article list, provide exposure to EZ game tab in the forum tab of INVEN main page

※ The posting period within the forum tab is not guaranteed and may vary depending on the content uploaded.

INVEN Posting Area - Article List & Forum Tab 

Advertiser’s official
Channel

Portal Site 
Exposure

INVEN Posting
Area

Planning Content 
Upload and Exposure

Planning 
Content 
Exposure
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Planning Content 
Products Partnership
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Package

Partnership Process

Q&A

Planning 
Content
Product 

Introduction



Planning Content Products
DB Community

New Game Package Extended Package

Description

Building anticipation 
before launch and  

maintaining the trend 
after launch 

Exclusive package for 
new games

Continuous content supply after 
launch and 

form a lasting trend
Extended package

Building a systematized 
game DB and  

optimized DB page

A way to find more users 
through the INVEN 

community

Included

Build

Within the period, 
from 30 items

Negotiable for additional 
contents1)

Build

Within the period, 
from 20 items

Negotiable for additional 
contents1)

DB and 
DB page

Open 
community

Deliver

Game Developer Promotion 
Channel Portal

INVEN Posting Area

Deliver

Game Developer Promotion 
Channel Portal

INVEN Posting Area

Additional
Preview Content4) & Hot Issue

EZ Game Tab Exposure
EZ Game Tab Exposure

During the contract,
DB update support

Standalone URL

Period 3 months 3 months 3 months 3 months

Cost 30 million won 20 million won
Initial Set Up: 5 million won/

1 item2)

Maintenance: 5 million won3)

Initial Set Up: 10 million won2)

Maintenance: 10 million won3)

Note
Including IAP costs for content 

creation

Including IAP costs for content 
creation

New Game Package required

When initially set up, 2 items
or more are required
Community required

When initially set up, 
build content products or DB 
Total 50 million won or more

* VAT not included. 

PackagePartnership Partnership Process Q&A

Planning Content Products Package (KRW)

1) For additional contents, extra costs will be incurred beyond the basic fee.
2) The cost of DB establishment and initial community set up includes the maintenance cost for the first 3 months, and no extra cost is incurred during that period.
3) There are no extra prerequisites required for maintaining the DB and community, and only maintenance costs are charged.
4) Preview content can be created when a pre-launch build is provided, and prior notice is required.

39



Contact

Consultation

Agreement

Business

Report

Draft and stamp the contract based on the confirmation of the partnership

Provide results on the partnership
※ For content products, deliver content lists and content links

Content product posting, community opening, DB construction and page opening, etc. 
according to the schedule
※ Content products are posted on INVEN according to the schedule, delivered to external 
channels, and sent to portal sites 

Discuss partnership details, schedule, and costs

Please send an email to Biz@INVEN.co.kr with the game name, package type, and the desired 
direction of partnership.

PackagePartnership Partnership Process Q&A

Partnership Process

40

mailto:biz@inven.co.kr


What is the scope of Planning Content?

The contents are simply informational or interesting advertisements in the form of articles that do not contain personal opinions. 

Therefore, articles that can form public opinion among users, such as reviews or tests, are not included.

* Depending on the conditions, the type of content may vary within the number of deliveries of New Game and Extended packages. 

Can the schedule for publishing and delivering Planning Content be freely set within 3 months?

Content publication and delivery of New Game Packages will be carried out according to the delivery schedule confirmed at the consultation stage.

Content posting and delivery for Extended Package will be carried out within the contract period, and content posting for a separate schedule will require 

another consultation.

* The time required for content production may vary depending on the type of content.

Can the Extended Package be processed separately from the New Game Package?

Content product creation is based on gameplay and previews by INVEN's gaming experts.

It is difficult to proceed with the Extended Package separately

because it requires continuous play from the time of launch (when the pre-launch build is provided).

* Due to the nature of the content, the Extended Package requires continuous progress after the New Game Package.

How do you distinguish “1 item” in DB?

It is based on category (character, skill, item, etc.) and may vary depending on the game’s system.

Detailed costs for DB can be confirmed during the negotiation stage. 

* Since the form of DB varies depending on the amount of data and structure, a grace period of at least one month is required.

What specific products do we need to implement a community?

Please see below for the minimum package amount required to open a community.

(1) [Content Product]: New Game Package (30 million won/3 months) + Extended Package(20 million won/3 months) + Community (10 million 

won)

(2) [Content Product] + [DB]: New Game Package (30 million won/3 months) + DB (20 million won/4 items) + Community (10 million won)

Q&A

PackagePartnership Partnership Process Q&A

41



CONTACT

Bundang Office (HQ) Gasan office ENCHANT (Studio)

Flr. 3, 3-4 Gumi-ro 9beon-gil, Bundang-gu, 
Seongnam-si, Gyeonggi-do
(Gumi-dong, Hankuk Building)

Ste. 907 ~ 909, 244, Beotkkot-ro, Geumcheon-
gu, Seoul
(Gasan-dong, Byeoksan Digital Valley 5)

Ste. B01 and 501, 9-9, Seongnam-daero, 
331beon-gil, Seongnam-si
(Jeongja-dong, Seok Woojae Building)



Business Headquarters Business 
Development Director 

Jung Chan-woo (Maax)

EOffice +82-70-5029-5742
Cell +82-10-7200-3569
E-mail Maax@INVEN.co.kr 

Business Development Business 
Development Manager

Ko Joon-young (Suoo)

Office +82-70-5029-5753
Cell          +82-10-7642-4554
E-mail      Suoo@INVEN.co.kr 

Biz@INVEN.co.kr

CONTACT US

Contact

mailto:Maax@inven.co.kr
mailto:Suoo@inven.co.kr
mailto:Biz@inven.co.kr
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